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Agenda

Who is NAPM-Denver?
What is important to NAPM-Denver?
More of NAPM-Denver in 2007



Survey Participants

Company's Main Activity
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6%
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Survey Participants

Yrs. of Purchasing Experience
7%

11%

9%

21%
14%

38%
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16 to 20 yrs
Over 21 yrs



Survey Participants

Highest Level of Education
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51%

27%
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BA/BS
MBA or higher



Survey Results

Ranked 'Most Important'
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Survey Results

Factors in Attending Dinner Meeting 

32%

29%

21%

7%

11%

Dinner Speaker Pre-Dinner 
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Networking Employer 
Encouragement

Other



Survey Results

Requested Dinner Topics

38%

40%

42%

51%

70%
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Strategic Purchasing or Sourcing

Conflict Management

Career Development

Management or Personal Development

Economic outlook



Survey Results

Requested Pre-Dinner Topics

59%

63%

67%

70%

77%
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Capital Purchasing

Information technology

Manufacturing Purchasing

Purchasing for Small Business

Healthcare purchasing



NAPM Denver

Dinner Topics
 April 19, 2007 –

Economic Outlook (Richard Wobbekind)
May 2007 – Personal & Career Development (Bud 
Bilanich)

Pre-Dinner Seminar Topics
Continue to provide top subject matter expertise and 
information about changes impacting Supply Management

• Lean Manufacturing Techniques
• Inventory Management
• e-Auctions



NAPM Denver

The goal is to be identified as:

“The Premier Professional Supply 
Management & Purchasing Organization 

in the Region”

By:
Continuing to improve & maximize our 
membership value
Expanding our membership & diversifying 
networking opportunities
Extending & promoting the highest quality, 
ethical standards & leadership for the 
Supply Management & Purchasing 
Profession
Expanding & sharing Supply Management 
education, concepts & best practices 
across members, non-members, & other 
organizations/companies.



Thank You!
Interested in getting involved with the 
NAPM-Denver 2007 Marketing Campaign?
 
 
Contact Kha Le at e-mail:    kle@wisdomnet.net

mailto:kle@wisdomnet.net

